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Final Beneficiaries

Channels of Donation

Institution - Social 47.66%
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Individual or Family
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Local / Mational Government
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B Ch&y-Without Parental Care (36.46% People-Economic Need (18.69%)

B Ch&Y-Intellectual Disabilities (10.28%) | W&Ch-Survivors of Viclence (5.61%)
Ch&Y-General (5.61%) [ Ch&Y-Specific Geography (4.67%)

[ Ch&Y-Physical Health Issues (3.74%) Il Mixed (3.74%)

B Adults-Physical Health Issues (2.8%) ll Ch&Y-Physical Disabilities [2.8%)

B WaCh-Victims of Trafficking (2.8%) B General Public (0.93%)

I People-Specific Geography (0. 93%) M Pecple - LGBT Population (0.93%)

Institution-Education

Institution-Health
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Purpose of Donation : Number of Donations : Number of Donors
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: : 1. Raiffeisen Bank Albania (6)
: : 2336% 2. ONE Telecommunications (2)
: : 3. Tring Digital (2)
: : 4. Shpresé pér botén (2)
X : 5. Credins Bank (2)
: : 17.76%
: . 11.21%
: : 10.28%
: : 7.48%
3.74%
B Seasonal Giving (62.63%) B Supp.to Margin. Groups (10.28%) [l Poverty Relief (8.41%)
(

26.17% Main Donors By Number:

Matural Disaster (6.54%)  Healthcare (6.54%) I Social Entrepreneurship (1.87%) . | Cash(87.85%) M InKind - Goods or Materials {11.21%)

Mixed (1.87%) I Culture and Arts (0.93%) Il Sport (0.73%) W Professional Services (0.93%) -; :ig; Eirgorate{ M.}h;zl.:i;dai Igi;::al .( 4)1 :LLTET;:;:Lﬁm
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Mass Individual - A small or large group of people

Mixed - Donations combined of more than one category /
town.

Seasonal Giving - Donations made during the holidays season
SME - Small and Medium Enterprises

Ch&Y - Children and Youth

NPO - Non-Profit Organization

General Public - Groups of people or individuals who where assisted through economic and material aid in cases of natural recovery

from disaster, or difficulties of living

Poverty Relief - Donations carried out with the aim to mitigate poverty for individuals or families living in economical difficulties or

during natural disasters



